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Abstract

Financial literacy plays a pivotal role in
empowering women by enabling informed
financial decisions, promoting savings, investment,
and economic independence. This study examines
the level of financial literacy among urban and
rural women in Durg district, Chhattisgarh, and
itsimpact onfinancial behavior and empower ment.
Using a sample of 200 women (100 urban and 100
rural), primary data was collected via structured
guestionnaires and secondary data also used. The
study employs descriptive statistics, independent
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literacy scores between urban and rural women (t
= 13.98, p < 0.001), with urban women
demonstrating substantially higher awareness
across all dimensions including basic financial
knowledge, savings and investment behaviour,
digital banking, insurance coverage, and knowl edge of Gover nment schemes. Educationlevel, income,
and accessto banking infrastructure emerge asthe strongest predictorsof financial literacy. Furthermore,
astrong positive correlation (r =0.731, p < 0.001) is established between financial literacy and women’s
overall empowerment index. The study recommends targeted financial education programmes,
expanded banking outreach, and the mainstreaming of gender-sensitive financial inclusion policiesin
rural Chhattisgarh.
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Introduction

Financid literacy theability to understand and effectively usefinancid skillsincluding persond financia
management, budgeting, and investing has gained increasing schol arly atention in the context of devel opment
economicsand gender studies. For women, particularly in developing nationslike India, financid literacy is
not merely an economic tool but apathway to autonomy, dignity, and social participation. Despitetherapid
gtridesIndiahasmadetoward financia inclusionthrough flagship initiativessuch as Pradhan Mantri Jan Dhan
Yojana(PMJDY), Pradhan Mantri Jeevan Jyoti BimaYojana(PMJIBY), SukanyaSamriddhi Yojana, and
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the expansion of the Unified Payments Interface (UPI), the gender gap in financia knowledge and access
remainsaarmingly wide, especially in semi-urban and rura geographies.

Chhattisgarh, aCentral Indian state carved out of Madhya Pradesh in 2000, presentsacompelling
context for thisstudy. With alargetriba population, asignificant proportion of itsfemal e popul ation remains
outsidetheformal financia system. Durgdistrict in Chhattisgarh, with apopulation of over 3.3 million (2011
Census), has approximately 61.58% rural and 38.42% urban residents. Women constitute nearly half the
population, yet face disparitiesin education, employment, and financia access. The Durg digtrict, withitsmix
of urban centersand extensiverural aress, offersasuitablesetting to differentiatethefinancia literacy profiles
of women acrossthese two environments. Understanding these differences providesabasisfor developing
effective strategies that support women’s financial autonomy.

Financid literacy knowledgeof budgeting, saving, investing, credit, and risk management isessentia for
women’s economic participation. Nationally, India’s financial literacy stands at 27%, with women at lower
levels (20-21%) than men, and rural areas lagging behind urban ones. Low literacy leadsto reliance on
informal finance, limited investment in productive assets, and reduced empowerment.

The significance of this research is amplified by the increasing feminization of poverty in India’s rural
regions, where women bear the primary responsibility of household financia management yet are
disproportionately excluded fromformal financid education. Enhancing financid literacy amongwomenisnot
merely anindividua-level intervention; it isacatalyst for intergenerationa wed th transfer, hedthier financia
habits, and community-level economicreslience.

Review of Literature

The scholarly discourse on financid literacy isrich and multi-disciplinary, drawing from economics,
sociology, behavioura finance, and gender studies. A sdlective but comprehensivereview of rlevant literature
ispresented below:

L usardi and Mitchdl (2014) providethefoundationa theoretica framework for understanding financia
literacy asaform of human capita. Their seminal research across 25 countries establishesthat low financia
literacy isassociated with poor retirement planning, high-cost borrowing, and inadequateinsurance coverage.
Women, older respondents, and those with lower education showed significantly lower scoresafinding
replicated across numerous subsequent studies.

Agarwal et al. (2015) investigated thelink between financia literacy and household wedlthin Indian
states, finding that stateswith higher femaleliteracy rates al so demonstrated higher household savingsrates
and more diversified investment portfolios. They argue that women’s financial literacy has a multiplier effect on
household economic wellbeing, children’s schooling, and community-level financial behaviour.

Dwivedi et al. (2015) found urban popul ationsmoreliterate than rura , with men outperforming women
in knowledge and behavior despite women’s positive attitudes.

Grohmann et al. (2018) studied financid literacy among low-income househol dsand found astrong
correlation between literacy levelsand the use of formal financial services. Rural respondents consistently
lagged behind urban counterpartsduetoinfrastructura deficienciesand lower educationd attainment.

Patel and Dixit (2019) examined SHG (Self-Help Group) participation and its impact on women’s
finendd awarenessinRa pur digrict. Thar findingsindi catethat SHG membershipsgnificantly improved avareness
of savingsand credit mechanisms, though knowledgeof insuranceand investment productsremained limited.

Devi and Kumar (2020) conducted acomparative study of financia literacy across urban and rural
women in Madhya Pradesh, ageographically and demographically similar state. They reported that urban
women scored 42% higher than rural women on standardised financid literacy tests, with theurban-rura gap
widening further indigital financia services. Notably, younger women and those with secondary education or
above showed marked improvement across categories.
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Singh and Kaur (2021) examined therole of Government financia inclusion programmes (Specificaly
PMJDY)) in bridging the gender gap in Chhattisgarh. While account ownershipincreased substantially, they
found that mere account possession did not trandateinto financia literacy or active usage, corroborating the
‘zero-balance account’ critique frequently raised in policy literature.

Objectives of the Sudy
1. Toassessthelevd of financid literacy among urban and rural womenin Durg Didtrict, Chhattisgarh.

2.  Tocompareand analysethedifferencesinfinancia literacy level s between urban and rural women
across seven key dimensions.

3. Toidentify thesocio-demographi c determinants (education, income, occupation, age) of financid literacy
among thestudy popul ation.

4. Toexamine the relationship between financial literacy and women’s economic empowerment and financial
decis on-making behaviour.

5.  Tosuggest policy recommendationsfor improvingfinancid literacy levelsamong rura womenin Durg

Didtrict.

Hypotheses of the Sudy

H,: Thereisnosgnificant differenceintheoverdl financid literacy level sbetween urban and rura women
inDurgDidtrict.

H,: Thereisnosignificant differenceinthefinancia decision-making behaviour betweenurbanandrurd
women.

H,: Incomelevel hasnosignificantinfluenceonfinancid literacy levelsamong womenin Durg District.

H,: There is no significant positive correlation between financial literacy and women’s economic
empowerment in Durg Didrict.

Research Methodology
Resear ch Design: Descriptiveand comparative, with primary datafrom across-sectiona survey.

Sudy Area: The study was conducted in Durg District, Chhattisgarh. Urban areas covered include
Durg City (Municipa Corporation zones) and sel ected wards of Bhilai Nagar. Rurd areasencompassvillages
from Patan and Durg blocks of the district, sel ected for their representati venessin termsof occupational
patterns, proximity to urban centres, and SHG activity.

Sample Sizeand Sampling: Total 200 women (100 urban from Durg/Bhilai areas, 100 rural from
surrounding villages), selected viagtratified random sampling. Respondentsaged 18-60, diversein educatiory
income.

Data Collection: Structured questionnai rewith sections on demographics, financial knowledge(e.g.,
interest rates, inflation, banking products), attitude, behavior (budgeting, saving, investment), and empowerment
(decision-making). Likert scaesand multiple-choiceused. Pil ot-tested for rdliability. Secondary Datacollected
from books, magazine, journal & Internet.

Tools: Mean, Standard Deviation, Frequencies, Percentages, Chi-Square Test, One-Way ANOVA
and Pearson’s Correlation Analysis for testing the relationship between financial literacy and empowerment.
SPSSisusedfor dataanalysis.

Limitation
1. Datawascollected from Durg Digtrict
2. Samplesizewas 200, 100 from rural women and 100 from urban women for Durg District.
3. Financid literacy isadynamic concept result may changeover time.
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4. Sdf-reported datamay haveresponsebias.

5.  Thestudy focused exclusively on women and does not provide agendered comparison with male
finandd literacy, which may benecessary for acompl ete understanding of household financid dynamics.

Data Analysis and Interpretation
Table 1: Age-wise Distribution of Respondents

Age Group Urban Women | % Rural Women | % Total %
Below 25 years 18 18.0 14 14.0 32 16.0
25-35 years 32 32.0 28 28.0 60 30.0
36-45 years 28 28.0 34 34.0 62 31.0
46-55 years 14 14.0 16 16.0 30 15.0
Above 55 years 08 08.0 08 8.0 16 08.0
Total 100 100.0 100 100.0 | 200 | 100.0

(Source: Primary Data)

Socio-Demographic Profile of Respondents
Table 1 presentsthe age-wise distribution of the 200 respondents. The mgjority of respondentsfal in
the 25-45 age bracket, with a slightly higher concentration of older women (36—45 years) in rural areas
(34%) compared to urban areas (28%), suggesting earlier entry into marriage and economic rolesamong
rurd women.
Table2: Educationa Qualification of Respondents

Education Level Urban (n=100) | % Rural (n=100) | %

lliterate 04 4.0 22 22.0
Primary (up to Class 5) 06 6.0 28 28.0
Secondary (Class 6-10) 18 18.0 30 30.0
Higher Secondary (Class 11-12) 22 22.0 12 12.0
Graduate 34 34.0 06 06.0
Post-Graduate & Above 16 16.0 02 02.0
Total 100 100.0 100 100.0

(Source: Primary Data)

Table2 revealsstark differencesin educational attainment. While 50% of urban respondents hold
graduate or post-graduate degrees, only 8% of rura women haveattained the sameleve. Alarmingly, 22% of
rural respondentsareilliterate, compared to just 4% in urban areas. Thiseducational disparity isacritical
contextud factor shapingthefinancia literacy differentia exploredin subsequent sections.
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Table3: Dimension-wise Financid Literacy Scoresand Independent Samplest-Test

Financial Literacy Dimension Urban Rural t- p- | Significance
Mean (SD) | Mean (SD) | value | value
Basic Financial Knowledge 3.82(0.61) | 2.74(0.78) | 11.24 | 0.000 o
Savings & Investment Awareness | 3.64 (0.72) | 2.48(0.84) | 10.76 | 0.000 *kx
Credit & Debt Management 3.41(0.80) | 2.22(0.91) | 10.01 | 0.000 *hx
Insurance & Risk Coverage 3.18(0.88) | 2.04 (0.96) | 8.87 | 0.000 >k
Banking & Digital Finance 3.76 (0.65) | 2.10(1.02) | 13.55 | 0.000 *hx
Budgeting & Expenditure 3.55(0.74) | 2.60(0.88) | 8.52 | 0.000 *xk
Government Scheme Awareness | 3.22(0.86) | 2.32(0.94) | 7.11 | 0.000 *xK
Overall Financial Literacy 351(0.54) | 2.36(0.62) | 13.98 | 0.000 ok

Note: *** p< 0.001 | Scale: 1 (Mery Low) to 5 (Mery High) | df = 198 |
(Source: Primary Data)

Financial Literacy Scores: Dimension-wiseAnalysisand t-Test Results

Table 3 presentsthe dimension-wise mean financid literacy scoresfor urban and rural women aong
withtheresultsof theindependent samplest-test. Financia literacy wasmeasured on a5-point scale (1 =
Very Low, 5=Very High) across seven dimensions. Urban women scored significantly higher onall seven
dimensions. Thelargest gap isobserved in Banking and Digital Finance (Urban: 3.76 vsRural: 2.10; t =
13.55), reflecting the profound impact of digital divide onfinancial awareness. Theoveral financid literacy
scorefor urban women (M =3.51, SD =0.54) issubstantidly higher than for rura women (M =2.36, SD =

0.62).

HypothesisTesting: H,, Thet-test result for Overall Financid Literacy (t=13.98, p=0.000<0.05)

leadstothergectionof thenull hypothesisH , . Thereisadtatisticaly significant differenceinoverdl financia
literacy level sbetween urban and rural women in Durg District. Thealternative hypothesisisaccepted.

Table4: Chi-Square Test— Financial Decision-Making Behaviour (Urban vs. Rural)

Financial Decision Category Urban | Rural | Chi-Square | df | p-value
(%) (%) x®

Independently manages household 74.0 38.0 28.44 1 | 0.000***
budget

Has personal bank account 88.0 52.0 35.20 1 | 0.000***
Makes investment decisions 56.0 18.0 32.10 1 | 0.000***
independently
Aware of at |east one govt. financia 82.0 44.0 34.85 1 | 0.000***
scheme

Holds any form of insurance 64.0 24.0 33.62 1 | 0.000***
Uses digital payment methods 78.0 22.0 64.00 1 | 0.000***
Participatesin SHG or financial group | 42.0 58.0 4.97 1 0.026*

Note: *** p < 0.001; * p < 0.05 (Source: Primary Data)
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Chi-SquareTest: Financial Decision-M aking Behaviour

Table4 presentsthe results of the Chi-Square test examining differencesin financia decision-making
behaviour between urban and rural women acrosskey categories. All variables except SHG participation
show highly significant differences (p < 0.001). Notably, SHG participation isactually higher among rural
women (58%) than urban women (42%), reflecting the eff ectiveness of group-based microfinanceinrurd
outreach. Conversely, digital payment adoption isdramatically skewed: 78% urban vs. only 22% rural,
underscoring thedigita exclusion faced by rura women.

HypothesisTesting: H , Thechi-squareresults confirm statistically significant differencesinfinancia
decision-making behaviour between urban and rural women acrosssix of seven categories. H , isrejected.
Urban women demonstrate significantly greeter financia agency in banking, investment, insurance, and digital
finance. Hence, dternative hypothesisH , isaccepted.

Table5: One-Way ANOVA — Effect of Income Level on Financial Literacy Scores

Income Group Urban Rural Combined | F-value | p-value
(Monthly) Mean Mean Mean
Below Rs.10,000 2.94 2.14 2.44
Rs 10,001 — Rs20,000 3.28 2.42 2.86
Rs 20,001 — Rs 30,000 3.58 2.78 3.18
Rs 30,001 — Rs 50,000 3.82 3.04 3.52
Above Rs 50,000 4.12 334 3.86
F-value 18.74 12.38 22.16 — 0.000* **
p-value 0.000*** | 0.000*** | 0.000*** — —

(Source: Primary Data)

One-Way ANOVA: IncomeL evel and Financial Literacy

Table5 presentstheANOVA resultsexamining theimpact of incomelevd onfinancid literacy scores.
A clear positivegradient isobserved: higher income groups demonstrate higher financid literacy acrossboth
urban and rural strata. The F-valuefor the combined sample (F =22.16, p < 0.001) strongly supportsthe
conclusion that incomeisasignificant determinant of financia literacy. Evenwithintherural sample (F=
12.38, p<0.001), income-based differencesare significant, suggesting that among rura women, thosewith
higher income havegreater exposureto financia productsand services.

HypothesisTesting: H , TheANOVA results (F=22.16, p=0.000 < 0.05) lead to the rejection of
H.,. Incomelevel hasadtatistically significant influence on financial literacy levelsamong womenin Durg
Didtrict.

Table6: Pearson Correlation Matrix — Financial Literacy and Empowerment Variables

Variables 1 2 3 4 5
1. Financial Literacy Score 1.000
2. Economic Decision-Making 0.712** 1.000
3. Savings Behaviour 0.648** | 0.584** 1.000
4. Financia Independence 0.694** | 0.621** | 0.572** 1.000
5. Women Empowerment Index | 0.731** | 0.668** | 0.614** | 0.709** 1.000

Note: ** Correlation is significant at the 0.01 level (2-tailed) | n = 200 | (Source: Primary Data)
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Pearson Correlation: Financial Literacy and WWomen’s Empowerment

Table 6 presentsthe Pearson correl ation matrix examining the rel ationship between financia literacy
and four empowerment-related variables. All correlationsare positive and statistically significant at p < 0.01.
The strongest correlation isbetween Financial Literacy and the overall Women Empowerment Index (r =
0.731), confirming astrong linear relationship. The correlation between Financia Literacy and Economic
Decision-Making (r =0.712) and Financial Independence (r = 0.694) further validatestheinstrumental role
of financial knowledge in enabling women’s autonomy.

Hypothesis Testing: H, The Pearson correlation coefficient r = 0.731 (p < 0.001) leads to the
rgjectionof H,. Asignificant positive correlation exists between financial literacy and women’s economic
empowerment in Durg District. Financialy literate women are more empowered economically, make
independent financial decisions, and demonstrate hed thier savingsbehaviour.

Conclusion

The study providesacomprehensive examination of financid literacy among urban and rurd womenin
the Durgdistrict, Chhattisgarh, revealing significant disparitiesacross severa key dimensons. Urbanwomen
consigtently exhibit superior financid knowledge, greeter awarenessand utili zation of formd financid products,
and more structured budgeting practices. This contrasts sharply with rural women, who often demonstrate
lower levelsof financid understanding, astronger relianceoninformd financid mechanisms, and apreference
for traditiona assetssuch asgold. The observed differencesareattributableto acomplex interplay of factors,
including educational attainment, accessto formal financia institutions, and exposureto diversefinancia
information. Thesefindingsunderscorethe pers sent financid inclus on ggp between urban and rurd populations,
particularly affectingwomen.

Inconclusion, financid literacy anongwomenin Durg district isboth arura development chalengeand
an urban degpening opportunity. Addressing thischa lengerequiresamulti-pronged strategy involving formal
education strengthening, SHG network enhancement, digita infrastructure expansion, and targeted financia
education programmesdelivered inlocal languagesthrough trusted community ingtitutions.
Recommendations

1. Tagetedfinancid literacy workshops should be conducted viaSHGs, Anganwadis, and digita appsin
rural aress.

Integratefinancia educationin school curriculaand women-centric schemes.
Collaborate with banks'NGOsfor ongoing programsin Durg.
Policy focuson gender-sensitivemonitoring of financia inclusion.

Hemchand Yadav University and Government collegesin Durg should ingtitutionaliseannua financia
literacy assessments to track progress, identify gaps, and provide evidence for adaptive policy
interventions.

6. Giventheextremedigita literacy deficit amongrural women (only 22% usedigital payments), district
authorities should collaboratewith NABARD and CSC e-Governance Servicesto run Digital Sakhi
programmesthat train rural women in smartphone-based financid operations.
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