: Shubhangi, Dr. Rgjesh Kumar
ISSN : 2583-3189 (E), 2583-0775 (P)
Year-05, Volume.05, lssue-03 AMOGHVARTA Page No. 107 - 114

AMOGHVARTA M‘

ISSN : 2583-3189 L)

Social Support, Casteand Inhabitation asCorrelatesto Vocational
ChoiceasTraditional / Non-traditional Entreprenuer ship among\Women

of Saran District

Abstract

ORIGINAL ARTICLE The present empirical study intended to
compare traditional and non-traditional women
entrepreneursof Saran district inthelight of their
social support, caste, and inhabitation. It was
hypothesized that (i) there will be significant
association between social support and vocational
choice to opt traditional / non-traditional
entrepreneur ship among women, (ii) therewill be
significant association between caste and
vocational choiceto opt traditional /non-traditional

Authors entrepreneur ship among women and (iii) Therewill

Shubhangi be significant association between urban-rural

Research Scholar inhabitation and vocational choice to opt

Dr. Rajesh Kumar traditional / non-traditional entrepreneurship

Supervisor among women. For the purpose traditional and

Assistant Professor, PG Dept. of Commerce non-traditional women entrepreneur swere selected
JPU., Chapra, Bihar, INDIA from central pherephries area of Saran district

based on convenient sampling in such a way that
they must beequal in respect of high and low social
support, high and low caste, urban and rural inhabitation having (N=50) to each group based on
social support scale by Madhu Asthana and Kiran Bala Vierma personal Data Sheet. The obtained data
were compared using chi-square. The results supported the hypothesis. It was found that high social
support group, high caste group and urban inhabitation group of women referred more to opt non-
traditional entrepreneurship whereaslow social support group, low caste group and rural inhabitation
group preferred to opt traditional entrepreneurship. Thus, it was concluded that vocational choice as
traditional and non-traditional entrepreneur ship among women isthe function of social support, caste
and inhabitation.
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I ntroduction

Entrepreneurship has emerged as a powerful instrument for women’s empowerment, social mobility,
and economic participationin contemporary India. Asmorewomen take up entrepreneurid rolesacrossrura
and urban contexts, a clear distinction is often drawn between traditional and non-traditional forms of women’s
entrepreneurship. Traditional entrepreneurship includes activities historically linked to women’s domestic or
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community-based skills—such as tailoring, handicrafts, beauty services, food processing, pickle-making,
agarbatti industries, weaving, and small retail shops. Thesevocationstend to besocialy sanctioned, lessrisk-
oriented, and rooted in gendered expectations of “acceptable” work for women. In contrast, non-traditional
entrepreneurship expandsinto modern and male-dominated sectors such astechnol ogy start-ups, digital
marketing, logigtics, mechanicd repair units, photography, trangportation services, financia consultancy, fitness
training, or large-scal emanufacturing. VWWomen entering these non-traditiond sectorsoften chdlengesocio-cultura
boundaries, negotiate gender stereotypes, and encounter distinct psychologica, social, and Sructurd barriers.

Vocationa choiceamong womenisnot merely an outcomeof individua interest or talent. Instead, itis
shaped by a complex interplay of social support systems, caste affiliations, and the inhabitation context (rural—
urban background). These sociocultural factors influence women’s self-efficacy, access to opportunities,
exposureto resources, decision-making power, and perceived socia acceptability of different occupations.
Asaresult, women navigating traditional and non-traditional entrepreneuria pathwaysexperiencevarying
level sof opportunities, constraints, motivations, and perceived career possibilities. Understanding these
correlates is crucial for policymakers, educators, and development practitioners seeking to promote women’s
entrepreneurship asastrategy for sustai nable economic devel opment.

Review of Literature

Dhamej a® (2002) highlighted that women’s entrepreneurial choices are shaped strongly by family
encouragement, socio-cultural acceptance, and accessto basicfinancia support. Thestudy found that socia
endorsement of women’s work increases their likelihood of opting for home-based, traditional vocations such
astailoring, embroidery, or food processing. Womenwith strong spousal and parenta support explored more
diverseentrepreneuria avenues. Theresearch emphasized that socia support actsas both afacilitator and
determinant of entrepreneurid role adoption amongwomenin India

Brush et al.* (2006) argued that gendered expectations significantly affect women’s willingness to
enter non-traditional entrepreneurial fields. Their study showed that women with strong busi ness networks
and mentorship weremorelikely to ventureinto high-growth and technol ogy-driven enterprises. Conversdly,
lack of community support restricted many women to culturally approved traditiona busi nesses. Theauthors
concluded that social capital and institutional support play a vital role in expanding women’s vocational horizons
beyond gender-stereotyped occupations.

Singh and Saxena™ (2008) explored rural women’s entrepreneurial behavior and found that rural
inhabitation actsasamajor constraint in vocationa choice. Rural women primarily engaged in traditional
vocationsowing tolimited mohility, poor market access, andlack of awarenessof entrepreneuria opportunities.
Although rura women displayed strong motivation, infrastructura barriersreinforced traditiona choices. The
study concluded that regional disparities create unequal entrepreneurial ecosystemsinfluencing vocational
trajectories of women entrepreneurs.

Deshpande and Sethi“ (2009) examined caste-based differences in women’s entrepreneurial
participationin Maharashtra. They found that women from upper castes had higher educational attainment
and better accessto capital, enabling them to expl ore non-traditional vocations. Women from lower castes
tended toremainin caste-linked artisanal vocationsdueto socia expectationsand generational occupationa
continuity. Thestudy emphasized how castehierarchiesrestrict freedom of vocationd explorationandinfluence
entrepreneurid identity formation.

Tambunan?? (2011), in hisstudy on women entrepreneursin devel oping Asian countries, observed
that socid supportisacritical determinant in shaping entrepreneurial aspirations. Women with high spousal
and family support were more confident to manage enterprises outs dethe home. The study found that limited
support systemsrestricted women to low-income, traditiona ventures. The author concluded that emotional
and instrumental support significantly influence women’s vocational preferences and entrepreneurial success.
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Bar uah? (2013) studied North-Eastern women entrepreneurs and reported that social norms, family
structure, and clan systemsgrestly influencetheir vocationa choices. Traditiona vocationssuch asweaving
and handloom activitiesdominated among women with limited socid gpprova for non-traditiona enterprises.
However, womenwith strong peer networksand institutional support weremorelikely todiversifyintoretail,
tourism, and service-based busi nesses. The study highlighted theimportance of socio-cultura flexibility in
shaping entrepreneuria diversfication.

Thelnternational Labour Organization’ (2014) noted that caste-based inequalities continueto
influence occupati ona mohbility among Indianwomen. Women from margindi zed castesoften facediscrimination
in ng credit, training, and entrepreneuria networks, limiting themtoinformd, traditiona sectors. Urban
women from higher castes, however, experiencefewer barriersin entering professional, non-traditional
vocations. Thereport emphasi zed that caste continuesto shapeentrepreneuria aspirations, market participation,
and women’s socio-economic empowerment across regions.

Roomi and Parrott’® (2015) examined the role of social support networks in promoting women’s
entrepreneurshipin SouthAsiaand found that women with supportivefamiliesand community networkswere
significantly morelikely to enter growth-oriented enterprises. WWomen | acking emotional or practical support
remai ned confined tolow-risk, traditiond vocations. Thestudy highlighted that accesstotraining, SHGs, and
microfinance groups strengthened women’s confidence and facilitated non-traditional entrepreneurial
participation.

Chakraborty and Saha® (2016) investigated the impact of caste and socio-economic status on women’s
entrepreneurid decison-making. The r findingsreved ed that upper-castewomen showed greater entrepreneurid
diversification dueto better financia stability and societa approval. Marginalized caste groups often faced
socio-structural barriers, promoting continuity in traditional occupations. The study concluded that caste
structures not only determine accessto resources but also influence aspirationsand vocationa self-efficacy
amongwomen.

Panda’® (2018) analyzed rural-urban differences in women’s entrepreneurship in Odisha and found
that urbaninhabitation provides greater exposure, market access, and trai ning opportunities, enablingwomen
to engageinnon-traditiona vocationssuch asdigita services, boutique businesses, and educationa ventures.
In contrast, rural women remained confined to traditional vocationsdueto restricted mobility and limited
infrastructure. Thestudy emphasi zed that habitation significantly shapesthe opportunity structurefor women
entrepreneurs.

Guptaand Srivastava® (2020) explored theinfluence of socia support and socio-cultura normson
vocationa aspirationsof young women entrepreneurs. Their research showed that women with strong peer
support, mentorship, and ingtitutional encouragement weremorelikely to opt for non-traditiona, innovative
ventures. Thoselacking supportive networks continued to follow conventiona entrepreneurial roles. They
concluded that socid support enhances salf-efficacy, entrepreneurid identity, and willingnessto pursuerisk-
intensivevocations.

Kumari and Kumar?(2021) examined intersectional factors—caste, gender, and geographical location
in shaping entrepreneuria choicesamong women in Bihar. They found that |ow-caste rura women were
primarily engaged in hereditary, traditiona vocationsdueto socio-cultura restrictions, poverty, and lack of
socia capital. Urban women from stronger caste and class backgrounds demonstrated greater agency in
sdlecting non-traditiond entrepreneuria careers. Thestudy highlighted the need for targeted policy strategies
to reduce caste- and region-based disparities in women’s entrepreneurship. It is clear that vocational choice
among women has not been studied in context of Saran (Bihar). Thisjustifiesundertaking of the problem.

Women’s Entrepreneurship in the Indian Context

India presents a unique socio-cultural environment where women’s entrepreneurship is influenced by
entrenched patriarcha norms, gendered economic structures, caste hierarchies, and regiona disparities. While
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women’s entrepreneurial participation has increased due to Government schemes, microfinance support,
SHGs, digitd literacy, and globdization, thevocationa choicesthey makearestill shaped by familid expectations
and social norms. In many households, women are encouraged to pursue “safe” and “suitable” occupations—
usually thoseinvolving modest investment, close-to-home operations, and minimal exposureto the public
sphere. Consequently, traditiond vocationsremain dominant among women be onging to lower soci o-economic
or rurd backgrounds, whereas urban and educated women may explore morediverse entrepreneurial avenues.

Traditional vs. Non-Traditional Women Entrepreneurs

Thedichotomy betweentraditional and non-traditional vocationsisrooted in gender-rolesociaization.
Traditional vocationsemerge from cultural expectationsthat associate women with caregiving, nurturing,
household management, and activitiesrequiring patienceand finemotor skills. Thesevocationstypicdlyinvolve
limited capita requirements, lower risks, and flexibility to balance domestic responsibilities. Although they
empower women at amicro level, their growth potential isoften limited by small-scal e operations, gender
stereotypes, and resource constraints.

Non-traditiona vocationsreflect adeparture from conventional gender identities. \WWomen entering
male-dominated, high-risk, or technol ogi cally advanced entrepreneuria fid dsdisplay greater autonomy;, risk-
taking ability, education, market exposure, and support from progress vefamily environments. Thesevocations
offer higher economicreturns, grester professiona identity, andincreased socid visbility. However, they dso
exposewomento greater scrutiny, gender bias, and resistancefrom consarvative cultura contexts. The pathways
to becoming anon-traditional entrepreneur thusrequire broader socid support, stronger self-confidence, and
favourable socio-economic conditions.

Social Support as a Determinant to Vocational Choice

Social support plays a critical role in facilitating or inhibiting women’s entrepreneurial decisions. It
includesemotiond encouragement, financid assistance, informationa support, and practica help from family
members, relatives, peers, community networks, and ingtitutiona bodies. Amongwomen, family supportis
oftentheprimary determinant of whether they can sepinto entrepreneurship at al giventhecultura expectation
that women prioritize household and caregiving roles. For traditiona entrepreneurs, moderatefamily support
may besufficient to start home-based activities. However, non-traditiond vocationsrequirestronger instrumental
and emotiona support dueto higher risks, mobility requirements, and challenges associ ated with breaking
gender norms.

Spousal support, inparticular, isessential for entrepreneurial women, asmale partners often control
financia resources, decision-making authority, and mobility-related permissionsin patriarchal households.
Support from extended family membershd pswomen manage childcare, domestic respong bilities, and continuity
in business operations. Additionally, community and peer support through Self-Help Groups (SHGS),
microfinance collectives, women’s associations, and entrepreneurial networks can enhance women’s confidence,
providetraining, and facilitate resource sharing. Lack of socia support can push women toward safer, more
traditional vocations, whereashigh levelsof support can propel them into chalenging, non-traditiona fields.
Thus, socid support functionsas both an enabl er and afilter shaping vocationa aspirationsand choices.

Caste as a Socio-cultural Correlate to Vocational Choice

Casteremainsone of themost influentia structural determinants of socio-economic opportunitiesin
India. It shapes educational attainment, economic resources, occupational identity, mobility, and social
expectations. For women, caste effectsareintensified dueto gender-based limitations. Women belonging to
Scheduled Castes (SC), Scheduled Tribes (ST), and Other Backward Classes (OBC) often facerestricted
accessto credit, limited property ownership, and fewer market linkages. Asaresult, their entrepreneurial
choicesmay gravitatetoward traditional |ow-investment vocations. In contrast, women from upper castesor
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relatively privileged soci o-economic backgrounds may have greater exposure, better networks, and more
family resourcesto engagein non-traditional vocations.

Casted so influencesvocationa stereotyping. Certain traditional occupationslikeweaving, pottery,
handi crafts, midwifery, or artisana work are historically associated with caste-based division of [abour. Women
bel onging to thesecommunitiesmay interndizetheseidentitiesand continue thesevocati ons acrossgenerations.
Conversdly, for many women from marginalized castes, non-traditiona entrepreneurship becomesatool for
breeking oppress ve casteboundaries, achieving socid mobility, and asserting salf-worth. Socid andindtitutiona
discrimination, however, often continuesto limit their upward mobility in non-traditiona fields. Castethus
directly affects women’s career confidence, access to capital, creditworthiness, mentorship, and perceptions
of entrepreneurid legitimecy.

| nhabitation and Vocational Choice

The distinction between rural and urban inhabitation significantly shapes women’s entrepreneurial
trgectories. Rural women often encounter limited education, restricted mobility, inadequateinfrastructure,
and traditional gender normsthat confine them to home-based work. Rural entrepreneurshipisdominated by
agriculturd, handicraft, or smal-scaletraditiona vocations. Whilerural women demonstrate strong resilience
and crestivity, their venture choicesremaintied to local marketsand limited exposure.

Urbanwomen, by contrast, benefit from greater accessto training, credit facilities, technol ogy, transport,
and professiona networks. Urban environmentsa so provide more acceptance of womenindiverseand non-
traditiona occupations, such as| T-enabled services, e-commerce, cregtiveindustries, or manufacturing units.
Theurban context encourages vocationa experimentation, risk-taking, and innovation. However, urban women
may still face gender stereotypes, dua-rolestrain, and competitive pressures.

Semi-urban or peri-urban areasoperaeastrangtiona spaceswherewomen may navigate both traditiona
and modern vocationd identities. Thus, inhabitation directly affectsopportunity structures, resourceavailahility,
mobility, societal expectations, and entrepreneuria aspirations.

Need for the Present Study

Despitetheincreasing visibility of women entrepreneursin India, research examining theinterplay of
socid support, caste and inhabitati on as correl atesto vocationa choice between traditional and non-traditiona
women entrepreneursislimited. Mogt exigting udiesandysethesevariablesinisolaionfor example, exploring
social support and women’s empowerment, caste and economic mobility, or rural-urban differences in
entrepreneurship. Few studiesintegrateall three correlateswithin the specific context of vocational choice
among women entrepreneurs.

Given thesocio-cultural diversity of India, understanding how thesefactorsintersect isessential for
devel oping effective policiesand interventions. Insghtsinto these corrd ateswill hel p clarify why somewomen
pursuehigh-growth, non-traditiona vocationswhileothersremain confined to culturally sanctioned, traditional
ones. Such understanding can inform Government schemes, microfinance institutions, women’s empowerment
programs, kill development initiatives, and entrepreneurship trainingmodd s. It can aso contributeto theoretica
understanding of gendered vocational decision-making and the psychological processes underlying
entrepreneurial aspirations.

Objectives
It wasintended to examinethe association of socia support, caste and inhabitation with vocational
choiceto opt astraditional / non-traditiona entrepreneurship.
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Hypotheses

H., Therewill besignificant association between socia support and vocationa choiceto opt traditional /
non-traditiona entrepreneurship among women.

H, Therewill besignificant association between caste and vocational choiceto opt traditional / non-
traditiona entrepreneurship amongwomen.

H, Therewill besignificant association between urban-rural inhabitation and vocational choiceto opt
traditiona / non-traditiona entrepreneurship among women.

Method of Sudy
Sample Used

The sample comprised of 100 women bel onging to non-traditional entrepreneur group and traditional
entrepreneur group respectively. They were sd ected from among women popul ation of Sarandistrict of Bihar
based on purposive sampling. They wereequally belonging to high and low socia support groups, high and
low caste groups and urban and rural inhabitation groups. Other than the conditions of research the sample
was matched so far aspracticable.
Design Used

Thisisan ex-post facto type of research, Ex-post facto isatype of research moving from effect to
cause. Therefore, causa comparative research design was used.
Tools Used

(i) Persona Data Sheet prepared by the researchers themselves was used to gather the necessary
information about women entrepreneur respondents.

(i)  Social Support Scale — Social support scale by Madhu Asthana and Kiran Bala \Verma was used to
measure socia support among thewomen entreprenuers.
Results & Interpretation

Table 1: Chi Squareshowing association of socia support with vocational choiceamong women as
traditiona and non-traditional entrepreneurs

. Women Entrepreneurs X2
Variable | Groups | N Traditional | Non-Traditional | (df=1) P
Social High | 50 | 30% (N=15) 70% (N=35) 2917 | <01
Support low | 50 | 68% (N=34) 32% (N=16) ' '

Table-1 showsas gnificant associ ation between social support and vocationa choi ceamong women
entrepreneurs, asindicated by the chi-square valueof 29.17, whichissignificant at thep<.0llevd. Thedata
reved that womenwith high socid support (N =50) arefar morelikely to choosenon-traditiond entrepreneuria
activities, with 70% (35 women) opting for non-traditional venturesand only 30% (15 women) engagingin
traditional occupations. In contrast, womenwithlow social support (N =50) show the oppositetrend: 68% (34
women) choosetraditiond vocations, whileonly 32% (16 women) pursuenon-traditiond entrepreneurship. This
indicatesthat higher levelsof socid support encouragewomentotake upinnovetive, modern, and non-traditiona
entrepreneurid roles, wheresslimited socia support restrictsthemtotraditiona and socidly familiar occupations.
Thesgnificant chi-squareval ue confirmsthat thesedifferencesaremeaningful and not dueto chance.

Table2: Chi Square showing associ ation of castewith vocationa choice amongwomen astraditiona and
non-traditiona entrepreneurs

. Women Entrepreneurs X2
Variable | Groups | N Traditional | Non-Traditional | (df=1) P
High | 50 | 28% (N=14) 72% (N=36)
Caste Low | 50 | 60% (N=30) 40% (N=20) 2048 | <01
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Table-2 demonstrates asignificant associ ation between caste and vocational choice among women
entrepreneurs, asreflected by the chi-squareva ue of 20.48, whichissignificant at thep<.01 level. Among
women belonging to high castegroups (N = 50), alarge proportion 72% (36 women) engagein non-traditiona
entrepreneurial activities, while only 28% (14 women) follow traditional occupations. In contrast, women
from low castegroups (N = 50) show areverse pattern, with 60% (30 women) choosing traditional vocations
and only 40% (20 women) opting for non-traditional entrepreneurship. Thesefindingsindicatethat caste
playsanimportant rolein shaping entrepreneurial choices: women from high castegroups experience grester
socid mobility and exposureto modern opportunities, encouraging them to enter non-traditiond fieds, whereas
women from|ow castegroupsreman moreinclined toward traditional occupationsdueto socid, cultural, and
Sructural congraints.

Table3: Chi Square showing association of urban - rural Inhabitation with vocationa choiceamong
women astraditiona and non-traditiona entrepreneurs

. Women Entrepreneurs x2
Variable | Groups | N Traditional | Non-Traditional | (df=1) P
Urban | 50 | 32% (N=16) 68% (N=34)
Rura | 50 | 66% (N=33) 34% (N=17)

Table-3 presents the association between urban—rural inhabitation and the vocational choices of women
entrepreneurs, showing ahighly significant chi-squarevalue of 23.12, whichissignificant at thep<.01 level.
The datareveal that among urban women (N = 50), 68% (34 women) are engaged in non-traditional
entrepreneurial activities, whereasonly 32% (16 women) pursuetraditional occupations. In contrast, the
patternisreversed among rurd women (N = 50): 66% (33 women) choosetraditiona vocations, whileonly
34% (17 women) engagein non-traditiond enterprises. Thesefindingscdlearly indicatethat inhabitation plays
acrucid rolein shaping entrepreneuria choices. Urban environments provide greater exposure, resources,
and societal opennesstoward modern, innovative, and non-traditional ventures, leading morewomen to
adopt such occupations. Conversealy, rurd settingsare often moreinfluenced by cultura norms, limited resources,
andtraditiona expectations, resultinginahigher inclination toward conventiona entrepreneurid activities. The
sgnificant chi-squareva ue confirmsthat these differences are satistically meaningful, demongtrating thet the
place of inhabitation significantly affects women’s vocational preferences.

Inhabitation 23.12 | <.01

Conclusions

Social supportsignificantly influences women’s vocational choices, with urban women receiving more
support for non-traditional entrepreneurship than rural women. Caste also playsacrucial role, asurban
women overcome caste-based barriersmore easily, whilerural women remain inclined toward traditional
occupations. Inhabitation strongly affects choi ces urban women prefer non-traditiona ventures, whereasrura
women predominantly sel ect traditiona vocations.
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