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Rural Tourism and Cultural Heritage of Chhattisgarh

Abstract

Tourismisarapidly growing phenomenon
and has become one of the largest service
ORIGINAL ARTICLE industries in the world. The development of
tourismasan industry had towait for alongtime
until theearly 20th century. Today tourism has
becomeawhitecollar, environment-friendly and
oneof thelargest and fastest growingindustries
employing the highest number of labour force.
According to the World Trade Organization
(WTO), more than 700 million tourists travel
internationally every year spending mor ethe 300
billion USdollars, accountingto 8% of thetotal

Author _ world exports, 30% of international trade and
Dr. Dewa;hlshpl\él ukherjee providingonebillion jobs. | ndiahasbeen ranked
ind

asthe4th most favoured country for holidays,
above south Africa and Switzerland. The
Campaign like “Incredible India” and “Atithi
Devo Bhavah’ have already yielded significant
result in promotingtourisminthecountry. India

livesinvillageand for theworld toknow thereal
spirit of India, it isessential tohaveapeep intotourist areas. Any form of tourism that showcases

therural lifeart, cultureand heritageat rural locations, thereby benefiting thelocal community.
economically and socially, aswell asenablinginter action between thetouristsand local community
for amoreenrichingtourism experience, can betermed asrural tourism. Tourist isoneof thekey
stakeholdersunder therural tourism scheme. Theflow of tourist torural destination dependsupon
thefacilitiesprovided duringtheir stay in thevillagesite, requireproper accommodation, sanitation,
drinkingwater facility and medical facilities. Besdesthetouristsalsolook for healthy and hygienic
food in thevillage. Proper knowledge sharingabout the historical importanceof thevisited village
with thetourist can bedoneonly by aknowledgeabletour guide. Therehasbeen 5to 10% increase
in thearrival of touriststo thevillage sites office the launch of therural tourism scheme. Rural
tourism may beanew concept for Chhattisgarh Scopeof Rural Tourismisveryvas in India, where
72 present of thetotal population livesinits7lakh villages, Indiaisoneof themost diver senations
intheworld. Thediversity can beseen with itsfloraand fauna, watering cuisine, scenic beauty that
isbreath taking smply enchanting folk dances.
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Rural Tourism in India

Rura Tourism can beone of themost happening segmentsof tourismindustry inIndia. Theministry of
Tourism, Government of Indiaisimplementing Rurd Tourism Schemeto promotevillagetourism asthe primary
tourism product to spread tourism and its soci 0-economic benefitsto rural and itsnew geographic regionsin
India. Theprimary beneficiariesare rura communities (especialy women and unemployed youth) PRI
representatives, touristsetc. Theimplementation in donethrough Convergence Committee headed by the
Disgtrict Collector/District Magistrate. To achieverura tourism objectives, various hardware and software
activitieswerecoordinated with key i dentified project partners/implementing agencies. Further to build capecity
and enhancethe participation of loca community, various software activitiesare undertaken by implementing
agencieslike Non-Government Organi sations (NGO)/Panchayat Rgj Ingtitutions (PRI)/ ect. Theobjectives
of the software activities are to develop a sustainable Rural Tourism product, convergence with the Ministry’s
Rura Tourism Scheme (Hardwarethrough tourismawareness, cgpacity building for tourism/hospitdity services,
gender equity, creation of Gurukul, environment care and marketing of traditional art and folk forms. Based
onthe Tenth FiveYear Plan goal s of the Government of India, and on the United Nations Devel opment
Assstance Framework prioritiesof strengthening decentraization and promoting gender equdity, Government
of India-United Nations Devel opment Programme (UNDP) Country Programme (2003-2007) has been
initiated UNDP has committed funding support to the Government of India(Ministry of Tourismfor the
Endogenous Tourism Project initiative. The Project seeksto promotelocal culture and craft based eco-
tourism for sustainablelivelihoods and integrated rural development during the 10th Five Year plan. The
primary facilitation of the Endogenous Tourism Project isfor cgpacity building/direct training: thereby enabling
toincomevillagecommunitiescresteand articulatetheir skillsfromwithin. Oneof themaost important objectives
of therural tourism programmeistoincrease theincomeflow of thelocal populationand improvingtheir
qudity of life.

After recelvingtraining on various aspectslike hospitality management, guidetraining visitor handling,
linguigtic ability etc, many rural unemployed youths have comeforward and started working asguides. As
mgority of activitiesintherura tourism do not requireadvanced training, locd residentswithminimumtraining
on skill devel opment are capabl e of providing serviceslikefood serving etc. Sincetourismisaccepted asa
legitimate form of economic devel opment, itisserving asavehiclefor other typesof business devel opment
opportunitiesforloca communities. Dueto the Government initiativeto promote rural tourism, anumber of
avenuesfor theemployment of local population have opened up.

Measured Deter minants of Rural Tourism

a.  Theemployment of local youth astour guide has given gainful employment to thelarge number of
unemployedinthevillage.

The concept of homestay with toilet has potentia of enhancing theincome of the host population.

c. Alargenumber of teasstdl asmal restaurant pen of etc. have started functioning dueto theincreasein
flow of tourists, which hasagain enhanced theincome of thelocal people.

d. Thereviva of tourism productslikefolk art by formation of activity. Group hashelpedintheloca
population Thisfolk art provideslinkswith the past and bringto lifeancient tradition and culture. They
have a so helpedin Perpetuating legacy for thefuture. The support to rejuvenatethefolk art hasled to
therevival of thefolk art and aso providing livelihood to the art Practitioners.

e. A vitd agpect of therurd tourismwasto shakethemigration of theartisansfrom thevillage The problem
has been effectively addressed in most of thevillages. Theartisanin different categories, likeastone
carvers, court maker, food carvers, Panthers, Beavers, etc, have been given traineesand exposurevisit to
town. Their product hasbeen effectively promoted viadifferent min and they have been talked about
product diversfication and emerging trend, which hasultimatey enhanced their income,
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f.  Rura tourism cannot succeed without the participation of rura society under therural tourism. Iscome
therura tourism. Had the multiplier effect on rural society. It hasdevel oped therural economy and
improving therura income by providing employment for peopleinthevillage, providing anew market
for food such eggs, fruit, vegetableandrice, dl of whichisproduced by local farmersand supporting
small business such asrestaurant and art shop.

g Oneof themost common featuresof rural tourism hasoffered toloca communitiesasanincentiveto
congder startingatourism business. It isability to generatean dternativeincome stream. Thisincome
can comea timesthat supplement incomeduring seasond functions.

Rural tourism in Chhattisgarh

Thelocation of our villageis specialy in Chhattisgarh, or predominantly in natura environment, then
mesh with seasonally and local events, and are based on preservation of culturd heritageand tradition. Rura
areaAttract touri stsbecause of their mystic and Digtrict culture historica ethnic and geographica characteristics
Nagarnar villageislocated 19 kilometresfrom Jharkhand isdistrict headquarter of Bastar Didtrict. ItisStuated
on NH43 towards SE Direction, twenty kilometres away from Jagdal pur. The placeiswell connected to
other mgjor cities, like Visakhapatnam, with busand train. The places surrounded by beautiful caresof old
edges. Thisplaceislocated at distance of 40 kilometresfrom Nagarnar village on the banks of Khol alb/Sabori
River. Theexcedlent road linking. Baster passesthrough verdant forest [and, the nearest airport isRapur inthe
northern Visakhapatnam in the Nagarnar villageis mainly dominated by tribal familieswho are central of
atractionfor thetourism. Thevillagehousesavariety of artisanlarge number quartersblacksmith viewsBdll-
metal artisan bamboo artisan etc. Thevillageisequaly richinthecultura heritageand attractslot of tourists.
It hasitstypica danceformlike OriyaNaat, Ghiloriya, Bhatri Nath, Sahion, Getichait Parab and Dhundka.

In Nagarnar touristsarefairly satisfied with the devel opment at different side. Even some of these
touristswererepeat customersand put clearly identify that have taken placeinthevillage. For instance, prior
to theintervention of the Government, therewas number straight illumination which restricted the movement
of thevillagersbesidethecreation of facilitiesliketoilet drinking water and restaurant was highly appreciated
by thevigtors, therehasbeen adrastic changeintheattitude of the peopletowardshygienic andthe cleanliness.
Thevisitors, especialy theforeigners, have appreci ated the beautification and landscaping in the villages.
Thereisastrong participation of theloca community towardsthe devel opment of tourist infrastructureinthe
village. Thevillagershaveformed different self-help groupswhich are actively invol ved in maintenance of
infrastructure. They have participated in different workshops, seminar to exposetheir art and culture. The
community hasformed severd sdf-hdp groupsof menand womeninthevillage. Thisgroup actively involved
themselves. In gaining training in environment safeguards solid waste management, etc. They have been
functioning for dmost oneyear now, and have been promoted as self-sustai nablefederation. Thesustainability
of thisnew group and other existing SHG, which wereformed prior to therural tourism scheme, hasbeen
ensured by providing aregular. SSto saving and credit. The member of the various SHGS have been given
training on aspect of bookkeeping institutes building and management. They have been taken to different
tradefair and other exposure visit with the object to expose. Them to thetrend of market and get thereal
valueof their product. Most of the siteshavetheir own traditional importance and placein history. Some of
them areknown for the beautiful temples, Musk churchesand some of their scenic beauty and environment.
The capacity building for visitor handling hasbeen undertaken at rura tourism site, theemployment of guides
manager, adminigtrators, hoops, etc, from outs dethevillage, would haveled to al ossininterest of community
insustaining and promoting the rural tourism. Hence, community memberswear encourages chequeactive
part intraining process. The capacity building stageisat itsnascent stagein most of thesite. For instance, in
guidetraining programme, though youths have been identified and training imported, but dueto low tourist
visttothesite, thepotentia of guidesisnot fully utilised. Similarly, the host community needs moretimeto
pick up theart of visitor handling, or Cousin making etc. However, the skill building programmesfor visitor
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handling have been successful inthisshort run. Thereisrequirement of special monetizing self or steering
committeeto evauatetherurd tourism skin. Thememberswould include membersfrom Ministry of tourism,
Government of Chhattisgarh, Senior Academiesfrom M anagement Department of University, district collector,
local serpents, village level council heads implementing agency representative as well as local artisans’
representative. Strict deadline on exclusion of its project components should bein place, and which can be
periodically monitored by an external agency. Thereare well furnished portal govt rest houselocated in
Jagdal pur. Thereisno proper placewherethey can stay inthevillage. Their concept of host familiesdoesis
uniquein Nagar. Peopl e have been friendsfor guide, empowering therural women so that they can become
productive citizen of the globa economy, has been apt of rural tourism. Integration of gender perspectivein
thetourismindustry isone of the most important aspectsof rural tourism. Itisthemajor employer of women
and offer variousopportunitiesfor independent income generation activitiesfor them. Like many statesin
India, whereeffortsare madeto promoterural tourismin Chhattisgarh. Also, thereisgender sanitization,
which has been very successful inmost of therural sites. Thewoman folk inthe village have been given
necessary skill building programmefor sustainablelivelihood Prior to intervention of the Government in most
of the placesin the area, there were no self-help group in place where they existed. Most of them had no
financia power and were not recognised. Therura tourism programme has undoubtedly hel ped thewomen
artisan and thewomen community inand around the villages, thereby improved, improving their livelihood.

Publicity and Awarness of Rural Tourism in Chhattisgarh

The publicity of Nagarnar village asrura tourism steisdonethrough brochures and | esflets. Besides,
there hasbeen extensivetraining imparted to the villagers of Nagarnar on devel oping marketing skillsand
promoting theartsand culture of thevillage. Different exhibitions and workshops have been conducted in
Dehi Haeat, Pragati Ma dan etc to market thisrura tourism destination. The handicraftsand rura art products
have been marketed by participation in various exhibitions. Theseexhibitionsor theso-called fairsand mela,
lastingfor at least aweek providesmany positiveresultsby generating awareness about thetraditiona products
among the public. Participationin National and internationa eventslikeafood melaor an exposurevisit
providestherequired exposureto theartisansand instill sasense of competition. Theartisans meet people
from other parts of the country specializingin the sametrade domain and learn theworth of their product such
eventslikethe one organized by UNDP at Delhi Haat, gavetherequisite exposuretotherura people.

1. Thesdeof handicraftstothetouristsandinlocal melashas generated little money. In addition the
reviva of cultura valuesand associated socia network and activities.

2. Naganar villageisfamousfor thehandicraft skillsof thevillage. Around 20% of thevillage popul ation
comprisesof artisanfamilies. Thereare 52 potter families, 40 weaver families, 5 Blacksmith families
and around 25 Bell Artisan families. Training has been provided to artisansin skill development. 16
artisasnsweretrained in pottery and weaversintraditiond textile under guidance of experienced master
craftsmen. Theweaverswere exposed to variouskinds of artistic productslikemotifs, sarees, hunries
etc. Theartisanshave been trained to make artistic artifacts as per market demand. These artisans
provide extensivetraining in product rel ated marketing and devel oping presentation skills. They are
allowed to attend different workshops/seminars organized in different regions of the country.

3. Ithasbeen reported that tourist’s rural sites have a main motivation of relaxation. Of course, these visits
contributeto the development of infrastructurein the given areas, and also to theretention of certain
sarvices (especidly retaling).

4. Therurd tourismdestinationsand their peopleexpect to receilve mainly foreign visitors. Theforeign
touristsaremostly interested in two typesof rural tourism; Firstly, accommodationin thevicinity of
popular tourist destinations (being mativated by themuch lower prices) and secondly in culturd/ heritege/
historical aspectsof thearea.
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Strategy of Srengthen Rural Tourism in Chhittisgarh

1.

Atthelocd levd, theunderstanding of therelationship between commercia sustainability, protect and
conservation of natural and cultural assetsistaking timeto develop. The state Government should
make effortsto provide oneto two yearsof intensivetrai ning and community mobilizationisrequireto
understand theimportanceof protection and conservation of natural and cultural assetsat theidentified
rural tourismsites.

Oneof thebiggest chalengesof thetourismindustry isthat our successshoul d not destroy theenvironment
which attractsthevisitorsin thefirst place. Gradualy achangeisneeded in theattitudeof thevillagers
towards cleanliness, hygieneand sengitivenesstowards environment. Protection of environment need
to be the primary aim. of the rural tourism project. In order to make the villages clean, the use of

plastics have been banned. Instead of this, paper bags, cloth bags need to be used and for non-

degradablelitter such asempty bottles, tins, plagtic bagsetc. dustbinshave been put in different places.

In some places, the use of polythene and plasticsbags, tins, gutkas, cigarettes have al so been banned
sothat their refuse do not cause pol lution.

Inorder to ensured environmental and ecol ogica sustainability inthevillage self-help group (SHG)

need to be formed in villages. The SHG’s key concern needs to be addressed. The natural resources.

inthevillagelikeforests, water, lands, anima sarerapidly decreasing. Thereislessawarenessof solid
wastedisposal and waste management among thevillagers.

Rurd tourism sites create awareness about what therural areashaveto offer. Tourism supportsdirect
or indirect employment opportunitiesin rura areaswithout adversdly affecting agricultura workforce.

Overdl, itscontributionto rural economy isconsidered to be substantial. It hashel pedin reducing the
out-migration by providing employment opportunitiesinthevillagesby restructuring rural entrepreneuria

system. Therefore, it ishightimefor thetourism department to look after thisissue.

Sincerura tourism hasgenerated two typesof cashincomefor rural households and community:

a. Regular wagesfor thosewith jobs; It hasbeen reported that theincomefromtourism activitiesin
thevillagesin not regular but spurt in cash during some seasonto rural familieshaslifted their status
socio-economicaly. Theseearnings, inturn, ate partidly recycled within theloca economy creatinga
multiplier effect.

b. Casud earningsopportunitiesfrom salling food, handicraft productsetc. Theartisans, casud |abourers
and otherssdl| their productsor labour to tourists. They earn smaller amountsfrom casual sdesthanis
earned by thosein waged employment. Therefore, state Government should make policy to prompt
rurd tourisminthestate.

One of the key stakeholders of the Rural Tourism schemeis the members of the Panchayati Raj

Ingtitution. The positivesocia impactsoccur only when strong leadership and repeated & new training
opportunitiesareoffered. Theseenabl e collectiveaction among NGOS PRI representativesto provide
consi stently good support When this happens, and touristsdo return on repest visits, thecommunity is
likely to support rural tourism and new partnershipscan bebuilt with other key stakeholdersin tourism
sector. The state tourism department hasto prompt rural tourism through Panchayat Rgj Institutions.

Conclusion

Indiaisno doubt aunique country looking into itsvastnessin size, variety of culture, climatefood,

languages, rdigiousetc. Aboved | timeand againitisloudly said, Indialivesinvillage. Tomakeit fed amongst
the peopleof our country and other peopleof theworld need of hoursisto promoterura tourism paradoxicdly,
thereexist scanty of effortsinthecountry, soisthecasein the state of Chhattisgarh It ishightimeto promote
it tomakethetourismindustry flourishin the state not only to generaterevenuefor the state exchequer but to
exposethe stateto the peopl e of the country and foreignersabout its unique culture, tradition and scenic
beauties of different places so that the hidden factswill be of great usefor thele sureand pleasure of tourists.
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