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Abstract

Entrepreneurship has brought about
significant economic empowerment for women,
specially in rural areas of developing countries.
However, women entrepreneurs in these regions
continue to face numerous challenges that hinder
their progress. This paper explores the various
obstacl es encountered by women entrepreneursin
rural areas that are emerging to support and
empower them. According to research, rural
entrepreneur ship posesadditional challenges, such
aslimited accessto markets, suppliers, and skilled
labor. Moreover, traditional norms, societal
expectations, inadequate infrastructure, poor
workers, and a culture that is not supportive of
entrepreneur ship further compound thedifficulties
faced by women entrepreneurs.
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Introduction

Theemergenceof women entrepreneurs hasexperienced significant growth in recent years (Deshpande
& Sethi, 2009), tributingit to variousfactorssuch asglobdi zation, technol ogica advancements, and supportive
policies. Thisleadsnot only to empowering women and promoting gender equality but a soimproving their
overdl livelihoodsaswell asthoseof their families. Limited research has been undertaken specificaly onthe
challengesfaced by women entrepreneurs operating within thetextile sector in GST regimeinrura India
Hence, it isimperative to gain a deeper understanding of challenges faced by the rural India women
entrepreneurs. Examining thisaspect iscrucia to fully comprehend potential outcomesresulting from GST
implementationfor thisparticular group of entrepreneurs, enabling policymakersto devisegppropriatesirategies
and providenecessary support. Theimplementation of GST inthetextile sector presentsboth chalengesand
opportunitiesfor women entrepreneurs. Moreover, it has considerable potential to formalizethisindustry
further, thusenhancing growth prospectswhil e creating more avenuesfor women entrepreneurs.

Women entrepreneurship has become asignificant driver of economic growth and devel opment in
variouscountries(Singh & Belwal, 2008), including India. Inrecent years, there hasbeen agrowinginterest
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inexploring the opportunities and challengesfaced by women entrepreneurs, particularly thosein rural aress.
This paper amsto investigate the challenges constraining the path of textile women entrepreneursinrura
India. Thetextileindustry, withitsrich cultural heritage and abundance of skilled craftsmen, hasimmense
potentia for women entrepreneursinrural areas. However, despitethispotential, women in thetextile sector
facenumerouschallengesthat hinder their entrepreneurial endeavors. Thisstudy seeksto build upon existing
research on the challengesfaced by women.

Gender equality isnot just adesirable outcome, but anecessary foundation for addressing poverty
reduction, sustainable devel opment, and effective governance.

Fig.1: Challenges congtraining the path of textilewomen entrepreneursinrurd Indiain GST regime
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i.  Familial responsibilities: Oneof the challengesfaced by women entrepreneursinasmall vulnerable
economy context isther familia responghilities. Baancingwork and familia dutiescan bedifficult, but
itisimportant for thesewomen to find strategiesto manage both effectively. The concept of family in
theseregions4till revolvesaround theideaof women being responsiblefor its successful functioning.
Conseqguently, rural women entrepreneursface significant challengesasthey navigatetheformidable
task of balancing their familid respong bilitieswith running abusiness(Congtantinidiset d., 2019).
Theentrepreneurial environment requires strong determination and dedication. Although rural families
are beginning to recognizethe significance of women entrepreneurs, they are not fully prepared to
sharefamilia respongbilities.

ii. Multiplicity of Roles: Rurd womenfaceformidablechalengesin establishing and running their own
bus nesses, often hindered by the complex interplay of variousfactors. Onemg or obstacl ethey encounter
istheinability to balance multiplerolessimultaneoudly, asthey are not only responsi blefor managing
their familiesbut aso for overseeing their entrepreneuria ventures. They lack theflexibility afforded to
mal e counterpartsduetofamilid responshilities
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iii. Lack of Family Support: Another significant barrier that limits rural women’s potential for
entrepreneurshipisalack of support from family memberswho may fail to recognize or encourage
these quditiesinthem. Unlikemenwho enjoy greater freedom and autonomy, women find themselves
congtantly constrained by societd expectationsand obligationsimposed upon them. Their movements
remain restricted, denying them the agency necessary for economic empowerment.

Additionally, thesupport or lack thereof from family members canimpact their entrepreneuria journey
and success. Juggling between familia respons bilitiesand businesscan bean uphill battle, especialy
whenthereislimited support fromtheir familiesand little understanding of the unique obstaclesfaced
by fema eentrepreneursin rura communities.

iv. ~Confinedtotheir Homes: Thesewomen facerestrictionson their mobility that hinder their ability to
go out and interact with otherswhich limitstheir accessto important investment opportunities and
networking options.. Being confined to their homes preventsthem fromfully engaging in entrepreneuria
activitiesand redizing their potentia for creativity and growth. Consequently, thesefactorsimpact their
entrepreneuria spirit, whichisessentia for enduring the challengesof along businessjourney.

V. NegativeAttitude: A negative attitude towards entrepreneurship, consideringit to bearisky and
unreliable career choice. Thisnegativeattitudeamong rural peopl e can be attributed to variousfactors
suchasthefamilia and socid environment. Thismay ssemsfrom alack of avarenessand understanding
about the benefitsand opportunitiesthat entrepreneurship can provide. In addition, therural society
and family setup tend to prioritize stability and security, leading young individua sto opt for salaried
jobsinstead of venturing into entrepreneurship.

Inrurd India, many peoplearehesitant to teketherisk of starting their own venture dueto the perception
of high risks and potential losses. Family members often discourage their children from pursuing
entrepreneurship asthey prioritize securejobs. Convincing them that abus nesscan be profitableand generate
more cash becomesextremely challenging.

To addresstheissueof family rel uctance, women entrepreneurs should make honest attempt to convince
them through open conversation with their familiesabout their aspirations, highlighting the potentia benefitsof
entrepreneurship and emphasi zing how it can contributeto theoverall household earnings

Furthermore, the poor quality of products produced in rural areasisalso ahindranceto the growth of
entrepreneurship. Dueto alack of standardization and theinvol vement of lessprofessiond individuasinthe
production process, the quality of productsiscompromised. Thisnot only affectsthe reputation of rural

Social Challenges

The socid challengeat hand pertains to women entrepreneursin devel oping countries, specificaly
thoselocatedinrurd aress. Theseindividua soften encounter arange of obstad esthat hinder their entrepreneurid
endeavors, including:

I.  Traditional Social Mindset: A traditional mindset whether ingrainedin society or infamily hinders
many rural women from entering theentrepreneuria sphere. Gender rolesare one of thekey concerns
associ ated with thistraditiona mindset. WWomen are predominantly expected to remainwithintheconfines
of their homes, fulfilling domestic respong bilitiesand caring for their children. Consequently, they face
restrictionswhen it comesto starting businesses; even if permitted; societal pressures often compel
themtoprioritizefamilia obligationsover professond pursuits.

Thepervasivebdief that women inIndiashould confinethemsa vesto domestic dutiestill holdsstrong,
particularly inrura aress. Thisrestriction makesit chalenging for womento venturebeyond the confines
of their homesand engagein economic activitiesoutside of traditiona gender roles.
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ii. Gender Sereotype Thesocia construct and patriarchal traditionin Indiahaveingrained deeply,
impacting variousaspects of society, including the businessarena. Traditional gender roleshavebeen
clearly defined and enforced, making it particularly challenging for women to break freefrom these
gereotypes. Thisstruggleiseven more pronounced among rura womenwho faceadditiona obstacles.

Gender inequality isapervasiveissuethat our nation continuesto grapplewith. Despitethe concerted
efforts of Government agencies, NGOs, and variousother stakehol ders, thereremains much work to
bedoneinorder to eradi catethisdeep-seated inequality. Rurd women bear thebrunt of theseinequdities,
facing numerousbarriersthat hinder their entrepreneurid pursuits, impedetheir accessto opportunities
for advancement and impactstheir performance (Adom, 2014).

Social Constraints Despite the constitutional guarantee of “The Right of Equality” in India, gender
equality ismoretheoretica than practical. Women face numerous challenges and constraintsfrom an
early agein asociety that upholdstraditiona values. Parentsare hesitant to send their daughtersaway
from homefor education and training if such opportunitiesare not availablelocally, limiting their
entrepreneuriad potentia. Thislack of exposure hinderstheir path towards success. Furthermore, male
workers may feel uncomfortableworking under femal e bosses dueto societal normsassociated with
gender roles

The prevailing working environment posesfurther hindrancesto rural women seeking self-sufficiency
through entrepreneurship endeavors.; furthermore socia restrictionsimpede both persona growth as
well asopportunitiesouts dehomeboundaries. Thuseffortsmust bemadetowardsnurturinganinclusive
ecosystem that prioritizes gender equality whileensuring optimal conditions conduciveto fostering
entrepreneuria excelenceamong rura women.

Thelandscape of businessin Indiahastraditionally been dominated by men, with women gradually
gainingtraction. Thereissome promising progress asboth urban and rura women aregradualy defying
societa expectationsand carving their own pathstowards success. However, thisshift towardsgender
equality isprogressing at adower pacein rural areas.

ii.  UnsupportiveCultural Environment: Women face preconceived notionsof inferiority and are often
treated asmeredecorative objectsrather than valued contributorsin soci ety. Thisattitude perpetuates
ma edominanceand createsbarriersfor womento showcasetheir skillsand talents. Inmany workplaces,
theideaof working under afemal e bossis met with disdain by somemen who perceiveit asan affront
to their masculinity. The preva ence of predominantly ma e bus nessenvironmentsfurther exacerbates
these challenges faced by women striving to demonstrate their abilities that does not foster
entrepreneurship

iv. ~ Societal Norms: This limits the women’s economic opportunities and participation in business activities.

Toaddressthesocid chalenge, itisimportant to implement measuresthat promote gender equdity, to
bring about achangein thecultural mindset, and empower womeninrura areas. Government programs
and initiatives can play a crucial role in raising awareness about women’s entrepreneurship providing
training and skill development opportunities, and creating a supportive ecosystem that foster’s women’s
participationinbusinessactivities.

Technological Challenges

In addition to the various challengesfaced by women entrepreneurs, technological challengesoften
posesignificant barriersto their success. These chalengesarisefrom avariety of factorssuch as:

I. Limited accesstolnformation and Communication technology (ICT) Infrastructure: Access
to ICT infrastructure is crucial for business growth in today’s digital age. However, many women
entrepreneursin devel oping countriesface difficultiesin accessing reliabl einternet connectionsand
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other necessary technol ogica resources. Thishampersthar ability to effectively promotethelr businesses
online, communicatewith customersor suppliers, and take advantage of e-commerceplatforms.

L ack of Digital Skillsand Knowledge: One of the challengesfaced by rural entrepreneursisthe
lack of knowledgeand accesstoinformation technology. Thiscan beattributed to lower qualifications
and limited resources in these areas. Furthermore, limited digital skills can hinder women entrepreneurs’
utilization of availabletechnologies. Many femal e entrepreneurs have only basi ¢ primary education
level swhich may not have equipped themwith thenecessary technica proficiency required for navigating
digital toolsand software applications commonly used in busi ness operations. Often lacking formal
educationa opportunitiesfocused on acquiring entrepreneurid I T skillsor guidanceon utilizing technology
optimaly withintheir ventures.

I nadequate Support Systems. Another challengeari sesfrom the absence of adequate support systems
that providetrai ning and mentorship specificto addressing thesetechnol ogica hurdles. Rura women,
especialy in devel oping countries, often lack accessto proper training and resourcesto understand
and utilizetechnol ogy effectively. Thislack of support further hinderstheir ability to adapt to technol ogica
advancements and utilizethem in their businesses, and al so navigate the changes posed by the GST
regime.

So, inadequate essentia equipment and technol ogical support continuesto be an obstaclethey face.
By tacklingtheselegal issuesand chadlenges, policymakers, Government can establish aninclusveand
supportiveenvironment that promotesthe devel opment of women-led technol ogy businesses.

Reduced Social Networ k: Having astrong socia and professiona network inthisdigital eracan
greatly benefit entrepreneursat both the production and marketing levels. Unfortunately, many women
inrural areaslack accessto such networks, which hinderstheir overall growth potential . Without the
ability to connect with like-minded individual s or potentia investors, these entrepreneurs missout on
valuableopportunitiesfor businessexpans on and building socia capitd.

Policy Challenges

Dynamic nature: The dynamic nature of Government rules and regul ations necessitates constant

adaptation. In India, policiesand rules undergo frequent updatesin responseto changing circumstances.
However, accepting and implementing these changes can be chal lenging at times.

Financial Challenges

Financingisessentia for thefunctioning and growth of any business. One of the significant obstacles

faced by womeninther entrepreneurid endeavorsisnavigating financia chalenges.

ThePaucity of Funds. Thelack of adequate ass slance and funding opportunities posesaconsderable
issuefor aspiring female entrepreneurs, especialy inlight of theglobal recession. Small businesses
often struggleto accessfinance and face various problemsasaresult. Theseissuesprimarily revolve
around limited revenue and cash-on hand avail ability when expenses need to be paid. Women, in
general, encounter barriersthat impedetheir financia independence, consequently diminishing their
capacity totakerisks.

Inability to ProcureLoan: Theinability to procurealoan isoften exacerbated by gender bias,
especialy within rura communities as banks exhibit skepticism towards granting |oansto women.
Fema eentrepreneursbear theburden of being viewed aslesscreditworthy dueto prevailing stereotypes.
Moreover, their limited ownership of assetsrestrictstheir ability to providecollatera or other formsof
security required when seeking loansor privatefinancing options. It makesdifficult for banksto gpprove
loanswithout appropriate collateral security (Isaga, 2019). Thisunfavorable situation servesasan
obstaclefor rurd womenin pursuing financia support for their entrepreneurid endeavors.
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iii.  Insufficient Accessto I nfor mation and Resour ces: Thedisparity in accessto information between
men andwomen, particularly rura women, posessignificant challengesfor femaeentrepreneurs. Rurd
women often lack knowledge about potential bus nessopportunities, sourcesof financeto start their
ventures, and Government support schemesthat can assist them. Thisdearth of information putsthem
a adisadvantage compared to their ma e counterpartswhen it comesto establishing successful businesses
Unfortunately, limited financial resources hinder many entrepreneursfrom investing inresearch and
development for innovative solutions. Thislack of funding coupled with minimal support from
Government institutionsfurther restrainsthe potential growth and progressthat could be achieved
throughinnovation..

Thesehurdleshighlight the need for improved accesstofinancia ass stance specifically taillored towards
empowering and supporting women-owned businesses.

Marketing Challenges

Thechdlengesfaced by women entrepreneursin thefie d of marketing go beyondjust theinitid obstacles.
Marketinginvolvesaseriesof stages, such asassembling, storing, transporting, financing, and negotiating
sdes. Withinthiscomplex structureliesanetwork of ingtitutionsthat contributeto itsoveral efficiency.

I.  Cut-throat Competition: Rura entrepreneurs encounter formidable competition from both larger
organi zationsand urban entrepreneurs. Thiscompetition placesaburden on them by driving up production
costsdueto high input expenses. Marketersin this sector struggle with standardization issues and
competing against larger scal e units. Establishing and adhering to standards proves problematic, while
the presence of established industry players makesit difficult for new venturesto survive. Limited
financia resourcesfurther constrain new ventures, preventing them frominvesting heavily in sales
promotion or establishing arecognizable brand namefor their products. Assuch, rural entrepreneurs
must deviseinnovativeadvertisement strategiesthat areeasily comprehensibleto apopul ation with low
literacy ratesamong rural consumers.

ii. Storageand Distribution: Inrural areas, the marketing process presentssignificant challengesfor
women entrepreneursdueto structurd inefficiencieswithin supply chains. Therelianceon middlemen
often leadsto substantia profit deductions. Furthermore, there areinadequate storagefacilitiesand
limited transportation optionsavailable, which further hinder the marketing process. In many villages,
farmersresort to storing their produce using traditional methods such as open spaces or containers
made from bags or earthen vessels. However, these primitive storage techniques offer insufficient
protection against issues|like dampness and infestati on by pests.

ii. Limited Understandingof Market Conditions. Thelack of market knowledge can pose significant
challengesfor entrepreneurs, particularly inrural areas of devel oping countries. These ventures often
face additional obstaclessuch aslimited accessto suppliers, ashortage of skilled labor, and

iv. Inadequate infrastructure: Insufficient infrastructure in rural areas hampers the growth of rural
entrepreneurs, posing asignificant challengetotheir success.

V.  Accesstomarket and marketing facilities: Theabsence of marketing facilitiesposesasgnificant chalenge
for rurd womenin promoting and selling their products. Inthe Indian economy, thisheavily relieson
traditiona produce; thesewomen encounter difficultiesin access ngmarkets. Thelack of infrastructure
and unpredictableclimatic conditionsfurther exacerbate the challengesfaced by rural entrepreneurs,
hindering them from effectively conducting bus ness and reaching prospective customers. Additionadly,
duetolimited awareness about availabl e marketing opportunities, thesewomen often struggleto access
relevant market facilities.

vi. Dependency on middlemen: dueto factorslikelack of immobility and limited resources, women
entrepreneursoften find themsel ves dependent on middlemen and brokersfor buyinginputsand selling
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finished products. Thisdependence leadsto an unequal distribution of profitswhereintermediaries
reap most of the benefits and take asubstantial portion of the profits while women entrepreneurs
struggleto maximizether earnings.

Limited education levelsand confidence a so play arolein hindering achievement motivation among

women in engaging with businessoperationseffectively
GST Specific Challenges

Compliancewith Tax Regulations: Theintroduction of Goodsand Services Tax hasbrought about
asignificant changeinthetax regulationsand procedures. \WWomen entrepreneursin thetextile sector
now facethe challenge of understanding and adhering to thesenew tax regul ations, whichrequirethem
to stay updated on their filing obligations, maintain proper records, cal cul atetaxes accurately, and
ensuretimely payments.

Heightened Competition for Navigation of Complexities. Theimplementation of GST hasaso
resulted inan intens fied competition within thetextile sector. With auniform taxation systemin place,
women entrepreneursfind themsel ves competing against |arger and more establi shed firmsthat possess
greater resourcesfor navigating the complexities associated with GST compliance. Thisincreased
competition necessitatesstrategic planning and resourcealocation to effectively postionthe r businesses
amidst thislandscape.

Pricing Srategies. Inlight of post-GST implementation, women entrepreneursoperating inthetextile
sector are confronted with critical decisionsregarding pricing strategiesfor their products. They must
meticulously eval uate how higher tax burdens stemming from GST impact costs at various stages of
production whiletakinginto account prevailing market conditions shaken by heightened competition.
By carefully calibrating pricing decisions aligned with these consi derati ons can they hopeto sustain
competitivenesswithout compromising profitability.

I ncreasein Tax Burden: Theimplementation of GST has posed asignificant challengefor women
entrepreneursin thetextile sector, particul arly dueto theincreased tax burden. Thisuniform taxation
system hasresulted in higher tax ratesfor products within thisindustry. As aconsegquence, women
entrepreneurs operating ontight profit marginsare now facing additional financia pressure. Singh and
Belwal argue that these high tax rates hinder business progress and growth as they consume a
considerableportion of profitsthat could otherwise bereinvested into expanding their enterprisesor
drivinginnovation.

Other Challenges

Lack of Awareness: In rural areas, the lack of awareness about Government programs poses a
significant challengefor rural women entrepreneurs. Despitethe existence of various Governmental

and non-Governmentd initiatives such asAtmanirbhar Navi and MudraYojana Scheme, along with
loan facilitieslike BharathiyaMahilaBank Business L oan and Dena Shakti Schemethat support
entrepreneurial endeavors, many rural women are not well-informed about these opportunities. Asa
result, they struggleto addresstheir financid issueseffectively dueto limited knowledge about avail able
resources and support systems.

Iliteracy and L ack of Experience: Thelow literacy rateamongwomenin India, especidlyinrura
aress, posesasignificant hindranceto their entrepreneurial development. Thedisparity inliteracy rates
between rural and urban areas significantly affects women’s ability to engage in entrepreneurship. These
women lack fundamenta education andtraining, whichlimitstheir ability toeffectively utilizetechnology
and stay informed about Government programsthat could assist with their businesses. Il literacy also
fosters dependency on men for guidance and support when running enterprises (Congtantinidiset a.,
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2019), evenif women take over family businessesdueto maleincapacitation or other circumstances.
Thisreliancerestrictsther autonomy asentrepreneurs. Consequently, many women remain unaware of
ther rightsand available opportunitiesfor persona growth and advancement.

A businesswith prior experience can progressrapidly, but theabsence of such experienceiscompounded
by educationd limitations, posing asignificant challengein rurd settings. Therecognition for educatingwomen
has only gained momentum recently; nevertheless, educational challenges persist prominently acrossrural
India. . Education playssignificant rolein empowering women (Bilgraet al., 2022) Although they receive
primary education, accessing higher education remainselusivefor rura women

Entrepreneurship inrural areas often beginswithout formal education or trainingin business management.
However, itiscrucid for entrepreneursto gain afoundationa understanding of management principles, theories,
and techniquesbeforestarting anew business. Thisknowledge servesasthe basi sfor successful entrepreneurship
endeavors.

Additionally, many rural entrepreneurs struggle with understanding and compl eting legal formalities
duringtheinitid stagesof their ventures, leading to higher costsincurredin fulfilling these obligations.

ii. Lack of Sdf Confidence: It appearsthat confidenceisasignificant issuefor her whenit comesto
making crucia businessdecisions. Inasociety where men dominate, there seemsto belittleemphasis
on nurturing the self-esteem of fema esfrom an early age. They are consistently suppressed, with even
vita decisionsconcerningtheir personal lives such aseducation, career choices, and marriage being
made by their parents. Asaresult, she constantly doubts her own abilitiesand hesitatesto taketimely
actions which could have serious implicaions forthe progress of her enterprise.

iv. Risk-bearing Capacity: Therisk-bearing capacity of womenin Indiaisoften described asbeing
moreinclined towardsrisk aversonrather than being risk takers. Thistendency isparticularly pronounced
inrura areas, wherewomen only engagein bus ness activitieswhen their mal e breadwi nners encounter
significant difficulties. Moreover, they rely solely on the advice and guidance of malefiguresbefore
making any risky businessdecisions. Evenif they havetheability to bear risksassociated with their
ventures, thesewomen tend to avoid engaging in bus nessesthat poseapotentia level of uncertainty or
danger.

V. Lack of Entrepreneurial Skills: Womeninrural areasoften facealack of entrepreneurial skills, as
they tend to rely on traditional methodsand follow old working practices. Thisreliance on men for
completing taskshindersther aility to devel op entrepreneuria cgpabilities. Asaresult, their contributions
arefrequently overlooked or undervalued dueto thisskill gap.

vi. Lack of Skill Development: Oneof thechadlengesfaced by rurd womenisalack of skill development.
Many women inthesecommunitiesareengaged in traditiond businessactivitiesthat have been passed
down through generations, but they often lack the skillsnecessary to effectively commerciaizethese
activities. Thisincludesalack of knowledge on how to run and manage abusiness.

vii. Lack of Accessto Micro-financing Schemes. One of the major challengesfaced inrura areasis
thelack of accessto micro-financing schemes. These schemesexist primarily inurban areasand are
lessaccessibleinrura communities. Asaresult, women from these areasface moredifficultieswhen
tryingto avail themselves of such financia assistance. In addition, existing schemesoften favor men
over women, further exacerbating gender inequa ity within rura communities.

vii. Raw Material Procurement: Another hurdlethey faceisprocuring raw materia sfor their businesses,
whichincludesitemssuch ascomponentsand parts needed for production. Direct procurement directly
impacts manufacturing firms’ production processes, making it a critical aspect of supply chain
management.
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iX. Human Resour cesProblems. One of the challengesfaced by these programsisthe presenceof a
low skill level among workers. The presenceof low skill level workers can be observed within the
workforce, whereindividual s possess limited knowledge and skillsfor performing tasksthat are
considered to haveminima economic vaue. Thissegment istypicaly associated withlower levelsof
education and corresponding remuneration.

X.  ProblemsintheField of Production and Innovation The process of production entail coordinating
variousactivities. However, alack of proper coordination can result in production delays, subsequently
increas ng production costs. Additionally, without accessto dternative and moreaffordabl einputs, the
cost of production continuesto rise. Smal l-sca eeconomiesface challengeswhenit comesto enjoying
efficient production processesdueto thesefactors. Innovation playsacrucia rolein driving productivity
and competitivenesswithinindugtries.

xi. COVID-19 Pandemic: During thelockdown, women entrepreneursfaced several challengesthat
significantly impacted their businesses, decline salesturnover and persona well-being (Manolovaet
al., 2020; Nugroho et al., 2022; Onoshakpor et al., 2020). Firstly, there was anotable decreasein
busi ness sal es and househol d income due to the economic downturn caused by the pandemic. This
declinenot only affected their financia stability but also had implicationsfor their overall lifestyle.
Furthermore, the prolonged period of uncertainty and restricted operationstook atoll on their mental
hedth (Mugtafaet d., 2021). Thestressof managing businesslossesa ongwithincreased respongbilities
at homeworsened their emotiona well-being. Itisimportant to recogni ze these challenges asthey
highlight the unique strugglesfaced by women entrepreneursduring times of crisis(Mashapureet al.,
2020). By understanding these obstacl es, gppropriate support measures can beimplemented to mitigate
the negativeimpactsand facilitaterecovery inthiscrucia sector of our economy. \Women entrepreneurs,
particularly, should focuson strategiesthat could help them survive pandemiclikestuations. Intimes of
crisislike COVID-19, support through social mediacan provide agood boost to the encouragement
of thewomen entrepreneurs(Afshan et al., 2021).

Conclusion

The challengesfaced by women entrepreneursin apost-GST environment encompassvarious complex
factorsthat necessitate comprehens ve sol utions. Government support and effective policiesplay apivota
role in empowering and nurturing the success of women’s entrepreneurship. The presence of favorable
Government facilitates accel eration of overall performance of venturesinitiated by women. Therefore, itis
crucid for policymakersto prioritizethe deve opment and implementation of robust Srategiesaimed a supporting
women entrepreneurswith accessto necessary resources such asfinancing opportunitieswhile s multaneoudy
addressing systemic barriers such asgender inequaity. By embracing these approachesthrough well-crafted
policy initiatives, Governmentscan create an enabling environment conduciveto thegrowth and prosperity of
enterprises|ed by femaeentrepreneurs.

Thesewomen typically havelimited education and end up engagingin similar activitiesonthebasisof
their prior knowledge and experience. While some opt for formal or informal sector work, many married
women prefer entrepreneurship asit providesadditional incomefor their households, promoting economic
independence and empowerment. However, financia obligationssuch assubstantia loansand family support
responsibilities further restrict these women’s choices. Moreover, a lack of alternative skills prevents them
from trangitioning into different sectors of employment, consequently |eading them back to areaswherethey
arefamiliar with and possess expertise. Thisreinforces asense of community among theseindividua swho
face common problemsbut may differ based on factorslikeage, education level, or ethnic background.

Neverthe ess, salf-employment presents comparabl e advantages acrossthis diverse group of women.
Themobility optionsavailableto Indian women remain severely limited compared to men dueto numerous
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socio-culturd factors. Even today, unmarried singlefemal es seeking accommodation continueto beviewed
with suspicion by society at large. Engaging with official proceduresrequired for starting an enterpriseis
another burdensome process uniquely experienced by these women which coupled with derogatory attitudes
from officid seventudly forcesthem out.

While progresshasbeen madeinrecent years, itisimportant to acknowl edgethat women entrepreneurs
inrural areasstill face significant challenges. However, there are positive devel opmentsthat offer hopefor
change. Withincreasing accessto trai ning, education, and market knowledge through theinternet and digital
literacy initiatives, women entrepreneurshavegrester opportunitiesfor success. Theingpiring storiesof successful
women entrepreneurs serve as powerful catalystsfor challenging existing biases and stereotypes. In recent
times, there has been apositive shift in the circumstances surrounding women entrepreneursin rural areas.
Consequently, an encouraging environment fostering entrepreneurshipisgradually emerging, whichaimsto
support women and empower them asthey overcome various obstacl es.
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