: Deepdi Kumari
ISSN : 2583-3189 (E), 2583-0775 (P)
Year-03, Volume-03, Issue-03 AMOGHVARTA Page No. 182 - 186

AMOGHVARTA M‘

ISSN : 2583-3189 L)

An Overview of Women Entrepreneursin Bihar

Abstract

Bihar issituated inthe eastern part of India,
bordering Nepal. It isknown asthird-largest state
ORIGINAL ARTICLE by population. Bihar considered as a centre of
power, culture and learning. After more than five-
decade of planned economic development, Bihar
isn’t yet reached the status of an industrially
devel oped nation. Thereislack of entrepreneurship
which is one of the significant factorsresponsible
for this. As Bihar is a male-dominated society,
women entrepreneurs are absent. Although the
scenario has changed in the last decades, there
are some factors which still lagged for women.
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gender biases, unfriendly technology, etc.
Addressi ng theimportance of women entrepreneurs
in economic development, this paper highlights
future research directions. The present paper
investigates the opportunities and challenges of
women entrepreneursin Bihar. Thisresearch work
is based on secondary data and observation. The secondary data which have been collected from
variousjournals, articles, blogs, websites, etc. Thispaper also throwslight on the pull and push factors,
which plays a prominent role in the life of many women entrepreneurs.
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I ntroduction

Inafew decades, thereisan essential topic of literature on entrepreneurship that has been noticeable.
However, the issue “entrepreneur” was not at all. As we see in the history of economic thought, several
economists have emphasi zed the gptness of entrepreneurshipin economic activities. Accordingto theeconomist
Schumpeter (1911, 1950), an entrepreneur is a person who is ready and able to convert anew idea. It
congistsof introducing anew product, anew method of production, opening up anew market, conquering a
new sourceof anidea, supplying new materia or semi-manufactured goods, and carrying out new industry
like creating amonopoly inthe market.

Asinthewordsof Kirzner and Schumpeter (1973, 1999), they observed that entrepreneurstry to take
advantage of profit opportunities, but as in Schumpeter’s view, entrepreneurs learn from past mistakes and try
to correct them.
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In 1921, Knight explained uncertainty asan essentia factor for entrepreneursasthey haveto decideinthe
uncertainworld. In 1990, Baumol explored that entrepreneursareinventiveand cregtivein search of ppropriate
meansto increasetheir wealth, value, power of an entrepreneur. On the other hand, thereisanincreaseinthe
number of active participation of entrepreneurs. An entrepreneur isalwaysready to take active participation
in an economy that can maketheir ideasinto abusinessand is prepared to bear therisk of uncertainty and
facethechdlenges. Technologica progressplaysadominant rolein thegrowth-enhancing processfor facilitating
the production process and increasing competitivenessin thefirm, according to economistsH.H.Stevenson
andJ. C. Jarrillo.

From the various studies, the observation came that women’s education is the most powerful tool for
changing societal positions. According to Pandit Jawaharlal Nehru, “If you educate a man, you educate an
individua; however, if you educate awoman, you educate awhole family. Women empowerment means
mother India empowered”.

Review of Literature

Bowen & Hisrich (1986), explored variousresearch work donein entrepreneurship, including women
entrepreneurs. They gathered many studies so that women entrepreneursarewd | educated, but themanageria
skillsaresndlow, affecting their productivity and being more masculine,

Damwad (2007), explained the experi ences obstacleswomen facein Denmark, Norway, Finland,
Iceland, and Sweden. Heidentified somebarriers: lack of knowledge, lack of managerid skill inthe business
world, financing, marketing, entrepreneuria activity, lack of growth, and work-life balance.

Singh (2008), explores the reasons and motivating factors behind the entry of females into
entrepreneurship. He discussed the obstacl esand chal lengesfaced by Indian women entrepreneurs, such as
family responsibility, gender discrimination, lack of interaction with successful women entrepreneurs, problems
in getting aloan, absence of anetwork, etc.

Lal and Sahai (2008), eva uated astudy on challenges and i ssues of women entrepreneurship. Datafor
theanaysishavebeen collected by convenience sampling and stratified sampling from women entrepreneurs
working in the Lucknow area. The study also explained a business owner’s perception, self-esteem, and
growth and expansion problems.

Goyal and Prakash (2011), published a report on “India: Problem and Opportunities for Women
Entrepreneurship”. This paper concluded that women enter the enterprises because of other people’s success
stories, cregtingjobsin theeconomy, hel ping financialy in thefamily, etc.

A.B.M.Siddique (2015), Socio-Economic Theoretical Framework of Women Entrepreneurship
Development in Bangladesh found that soci o-economic factors of women entrepreneur devel opment in
Bangladesh that increasing entrepreneurship activities contribute to the economy’s growth. The Bangladesh
Government hasadopted various policiesto devel op rura women entrepreneurs, but implementation arises.
Such complicationsareilliteracy, lack of training facilities, lack of primary education of women, and experiences
of rura women entrepreneurship.

In the paper, Gupta and Aggarwal (2015), entailed “Opportunities and challenges faced by Women
Entrepreneurs in India”, highlighted that women entrepreneurs are now exploring popularity to contribute to
the growth and development in the businessworld. The present paper said that Indian women facevarious
chdlengesinther life.

SunandaV.M. and Hiremani Naik.R. (2017) discussed thecritical factorswhich motivatewomento
become successful entrepreneurs. According to the author, women entrepreneurs can transform familiesand
society in recent years and contribute to entrepreneur devel opment. Thereare various problemsfaced by
women entrepreneurs such aslack of education, lack of finance, lack of trainingfacilities, etc.
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Rai (2018), conducted research work on “Issues and challenges of women entrepreneur in India”. In
India, women entrepreneurship isacquiringimportancein liberdization and globalization. Thevariouspolicy
and ingtitutional shapingto givethemtraining, devel oping entrepreneurid skills, and educating vocational
course encloses the horizon for women empowerment in India. In recent times, women are not only
homemakers but also part of the development of the economy.

Research Methodology

Thefollowing paper isbased on secondary data. The datahave been collected from different articles,
journals, working papers, blogs, websites, published books, etc. This paper isbased on an empirical study.

Women Entrepreneurship in India

A women entrepreneur isan individual who allows herself to meet her necessities and to become
financially independent. According to the Government of India, they defined a women entrepreneur is, “An
enterprise owned and controlled by women having aminimum financial interest of 51% of the capital and
giving at least 51% of the employment generated in the enterprise to women”.

A women entrepreneur isready to takerisk and prepared to bear uncertainty. Women entrepreneurs
incubate new idess, start their enterpriseswith their ideas, start their enterpriseswith their ideas, and become
financialy independent. In India, women face many problemsto set ahead in their businessworld. Despite
many issues and concerns, they arewilling to work hard and ready to face the challenge. They follow the
principle, “Hard work is the key to success”.

Pull and Push Factors

According to the study conducted, it was eval uated that women were attracted to factorssuch asbeing
financialy independent. (Ibemcha, Chanu, 2018, P.1050) Women enter the entrepreneuria world for abetter
lifeand support their familieswith additiond income. So thereare somepull factorsor motivationa factors:

1. Beingdominated by menin society, thereisaneed to do something for women and their self-respect.

2. They areready to facethe challenges and are motivated enough to face chal lengesand risk making
their placeinthe market.

3. TheGovernment playsasignificant roleinsmplifying policiesand providing beneficiariestowomenfor
setting up their enterprises.

4. They haveenough determination, which helpsthemto achievether goas.

With passing times, women have been moved out of their homes, but she still strugglesand fightsthe
orthodox bdliefsand thoughts of the people. The push factors/chalengesthey face are quitesmilar anong the
group.

1. Social Norms: Dueto socio-culturd normswhich are present across many centuries. WWomenin India
aregenerally compressed between traditionsand their dreams. They haveno freedomto dotheir work
as society isnot ready to promote working women asthey consider that household choresarethe
primary work in women’s lives. Their work has been treated secondary compared to the male members
of thefamily.

2. Lack of sdf-confidence: Confidenceisnotinbuiltinaday; they arelikeahabit that isinbuilt since
childhood. But inredity, women do have not the courageto fight for their dreams even thefamily
members of the women drag them down. They don’t have that much confidence, so they become self-
auffident.

3. Education: In India, women’s literacy rate is always lower than men’s. Earlier, education was considered
only limited to men and women. The female member isn’t allowed to study. This made ignorance of
their right to education and opportunitiesto entrepreneurship.
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Poverty: Itisobserved that women are mgorly dependent on their male membersfor financial needs
due to male dominance nature. They aren’t allowed to become financially independent, and if the
Situation arises, they get separated from their husbands or becomewidows. Thisharshly affectstheir
soci o-economic condition and push them towards poverty.

Challenges Faced by Women Entrepreneur ship

It has been observed that awoman faces|ots of difficultiesand challengesintheir entrepreneurial

world. Since childhood, it has been seen that they don’t have such freedom in education, etc. They lack self-
confidence and arenot ready to take the challenges around them. Thechallenges are:

1.

Managerial Problem: Women require training facilities to run the enterprises. They don’t have
management skills. So, they arelagged to run their enterprises.

Outdated Technology: Duetolow finance, they cannot hirethelatest technology. In turn, the product
ismadeof low quaity and hindersthe devel opment of an organization.

Socio-cultural Barriers Women face somefamily obligationsthat stop them fromdoingtheir business
intheoutsideworld. They areexpected to handleit, and it becomes difficult to control things.

Problemsof Unskilled: Itiseasy to find unskilled workersthan skilled workers. But the problems
arisewhen their productivity declines; they facelow quality of productslow demand, which harms
productivity.

[lliteracy: Asweall know, Indian women arelaggingin education. Even after morethan 70" years of
independence, many women aretill illiterate. Dueto | ow education, most women entrepreneurslack
technology.

Accessto Networks: Women, especially in backward or less devel oped states or nations, have
fewer busi ness contacts, lessknowledgeto deal with the entrepreneuria world, lessbargaining power.
All of theselimit their growth.

Mobility Congraints: In India, women’s mobility is still limited from one place to another. Going out,
moving alone and staying out at night for business purposesis still worked with suspicious eyes;
inexperienced women feel comfortable dealing with menwho show extrainterest in them other than
work.

Opportunities for Women Entrepreneurs

Dueto several hurdles, women are still doing fantastic jobs nowadays. Despite depending on wages,

professionally skilled, highly trained women should be encouraged to run their enterprises. Every woman
needsto haveafriendly atmosphereto engage heavily inthe businessworld. Thevarious opportunitiesfor

women entrepreneursare:

1. Eco-friendly technology makeswomenwork efficiently and improvetheir quality of production.

2. Event Management: Thisistheproject for managingfestivas, events, seminars, conferences. Although
women areimaginatively motivated whether they aremarried, old, young, single, or mother, they can
manage.

3. Herbal and Health care: Itisour essential sector for every woman. They arewell representedin
herbal and hedlth care.

4. Technical Services: Information technology (IT) powered businesses are a significant part of women’s
businessgrowth.

Conclusion

Women in every nation are vital human resources, and every country should learn to usethem as

mediatorsof growth and devel opment inthe economy. From thevariousresearch papers, articles, and journas,
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women entrepreneursface severa opportunitiesand challenges. Thetop reason includes ba ancing between
family and office, dominating malesociety, low level of education, the problem of finance, lack of technica
knowledge, low salf-confidence, socio-culturd barriers, etc. But leaving behind these hurdles, women should
comeforwardto ded withtheir problems, maketheir hobby abusiness, and become self-sufficient and self-
independent. Therearemany such Government schemesand policiesintroduced which arehel pingwomenin
getting their enterprises set-up, they can get finance quickly, they are providing training facilities, setting various
entrepreneurial development programswith theincreasein avarenessamong girl child, they are educating,
and they arebecoming sl f-sufficient and financialy independent.

By the 21 century, the status of women in Indiahas been changed, resulting in moreand morewomen
being self-sufficient an increase in higher education with the spread of awareness. WWomen’s work is now
shifting from thekitchen towardstheentrepreneuria world that wantsto bethe r boss. Although the Government
hastaken many incentives and women are showing positiveresultsin thefield of enterprisestill women are
facing challengesfrom society and thefamily aswe have ma e dominating countries. Therefore, thereisan
urgefor awareness campaignsto beimplemented on amass scal eto i ncrease knowl edge about business
amongwomen.
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